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NICOLA TRUSSARDI
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“Trussardi is Pret-à-Vivre.
It’s not about the look,
it’s about lifestyle.”

THE ITALIAN HERITAGE

In the 1960s Nicola Trussardi, Dante’s grandson, took over,
with a vision to create Italy’s first lifestyle brand. The company
rapidly extended its product offering, bringing suitcases,
handbags, and homeware to market.
Innovations in product and business were part of the DNA of
the brand. In 1984 in Piazza Duomo, Trussardi was the first
brand to open a fashion show to the public. The tradition
continued, with unique public spaces being used to stage the
show, from Milan Central Station to the Palazzo Della Borsa,
forging a unique collection with the Milanese public.
The 80s saw Trussardi launch ready-to-wear, while collaborating
with some of the most prestigious Italian firms, from Alitalia to
Garelli, from Agusta to Alfa Romeo, to cement their reputation
as the definitive expression of Italian style.
Constant innovation in fabric and techniques kept the firm at
the centre of contemporary Italian design and fashion.

It’s tradition of craft technique brought treatments to leather to
achieve a signature softness and make it unmistakably
Trussardi. Cultural collaborations followed, in theatre and the
arts, participating in the staging of events at Verona Arena,
Castello Sforzesco and many more.
Meanwhile, the brand continued an onward global expansion
into emerging markets in Eastern Europe, Asia and the Middle
East.
Advertising campaigns promoted the Trussardi style around the
world thanks to collaborations with the worlds best
photographers, including Richard Avedon, Mario Testino, Michel
Comte and Steven Klein.
Trussardi Alla Scala was another first flagship building in the
fashion world that hosts not only showrooms and boutiques but
a Michelin-starred restaurant; just one more facet of Trussardi,
the original Italian lifestyle brand.
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The story of Trussardi, is a story of innovation, exploration, and
of pushing boundaries, bringing a comprehensive vision of
Italian style to a global market. The story begins in 1911 in
Bergamo, when Dante Trussardi started a luxury glove
business. The company rapidly became one of the most highly
regarded in the world, supplying the British Royal Family.

TRUSSARDI TODAY

The Group produces and distributes ready-to-wear
clothing, leather goods and accessories and also has a
large portfolio of design products, furniture, perfume,
eyewear and other licensed products.
The Group is present in more than 30 countries through
a unique and selective distribution network including
over 120 monobrand stores in Italy, Europe and Asia,
over 1,500 multibrand stores, corner shops, department
stores and the Trussardi.com website for e-commerce.
Over the course of its development, the brand has
continuously expanded adding a wide range of diverse
products: perfumes, eyewear, furniture, watches,
children’s clothing and furnishing. This diversity enables
the brand to fully express its original vision, heritage
and capacity for innovation in all sectors.
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Today Trussardi is recognized worldwide as an Italian
heritage brand with international mindset, inspiring a
joyful and inclusive experience. To identify all its products,
Trussardi chose the greyhound, symbol of elegance,
movement and dynamism.

